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Exec Notes

Google SGE can monopolize a significant amount of screen real 
estate.

 Google would significantly impact their ad revenue if they 
launched SGE as it is today.

 When 1 ad is shown above the SGE panel it is highly aligned 
with search intent. Search for “Nike,” see a Nike ad above SGE. 
With a brand name that is also a non-branded term, Repipe 
Specialists may not easily win this 1-ad position.

 Relying on a high paid position will be more crucial.
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Exec Notes

Google is moving this feature from Labs to Search fairly quickly. 

 ChatGPT’s integration with Bing creates pressure.

Local searches can show a 5-pack vs a 3-pack within SGE, 
highlighting Google’s increasing focus on local.

 Our local and local mobile execution must be flawless and best-
in-class.

No ranking tool (that I am aware of) currently accounts for SGE. 

 We will need to rely on manual review – which will vary 
massively by user and location. Increases/decreases in our 
organic traffic will be the strongest indicator of SEO strength.



Google AI-driven Search

Google Search Generative Experience (SGE) is 
an experiment that uses generative AI to help 
people learn and understand concepts while 
searching online. SGE is part of Google's Search 
Labs program, which is experimenting with ways 
to enhance Google Search. 

SGE has moved from Google’s Search Labs to 
an opt-in feature on desktop and mobile 
search. We should anticipate that SGE will 
become standard functionality for all users.



History
Aug 15

SGE added to Search. Search is rolling out new generative AI capabilities to help you 
better learn and make sense of information on the web.

https://blog.google/products/search/google-search-generative-ai-learning-features/

May 10

SGE introduced to Labs. Sign up today to test our latest update to Search, which uses 
generative AI to give you more information and context to your searches.

https://blog.google/products/search/generative-ai-search/

https://blog.google/products/search/google-search-generative-ai-learning-features/
https://blog.google/products/search/generative-ai-search/


Example – Desktop 1
If the SGE panel is shown 
at the top of the page it 
occupies almost all the 
above-the-fold space.

Clicking on “Show More” 
expands the panel below 
the fold.

SGE panel



Example – Desktop 2
Ads can still appear above 
the SGE panel. 

SGE panel

1 ad



Example – Desktop 3
Multiple ads can appear 
above the SGE panel with 
a “Generate” button to 
create the generative 
content.

Collapsed 
SGE panel



Example – Desktop 4
With multiple ad + the expanded SGE panel, organic 
content is far down the page.

Top organic listing



Example – Mobile
The impact on screen real 
estate is more significant on 
mobile. Collapsed SGE Panel SGE Panel Expanded SGE Panel
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